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LOGO | ICON -
STRUCTURE & SAFE SPACE

The clearspace zone ensures the legibility and impact of
the logo by isolating it from other competing visual elements
such as texts and supporting graphics.

This zone should be considered as the absolute minimum
safe distance, in most cased the logo should be given even
more room to breathe.
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LOGO USAGE LOGO MISUSE X
I@IJ HYPE HOUSE I@IJ HYPE HOUSE
Do not stretch, distort or warp in Do not stylize or add effects
anyway

e (& HYPE HOUSE (@ HYPE HOUSE
EREDTAS Gl
Do not add shadow or any other Do not change colors
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4 I
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L y Do notgﬁ;;gift::iﬁositior\ Do not shear rotate any part of the logo

Logo in White Background
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TYPEFACES

The brand relies on two typefaces -
Montserrat for titles and headings
and Helvetica for body copy.

Primmary Font - MONTSERRAT

abcdefghijklmnopgrstuvwxyz

ABCDEFGHIJKLMNOPQRSTU
a 0123456789'@#$

VWXYZ
Secondary Font - HELVETICA

ABCDEFGHIJKLMNOPQRSTUV
WXYZ

abcdefghijklmnopqgrstuvwxyz
0123456789!@#$
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